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M A R K E T I N G  E N T H U S I A S T

R E L E V A N T  E X P E R I E N C E

E D U C A T I O N

M A R K E T I N G  I N T E R N  
O F F I C E  O F  A D M I S S I O N   |   C O L L E G E  O F  S T .  B E N E D I C T  |  S T .  J O S E P H ,  M N
J A N U A R Y  2 0 1 6 - P R E S E N T

Design and develop appealing promotional pieces to send to
prospective students
Create text and photo content and utilize social media to
promote and highlight campus activities
Attend various recruiting events and inform prospective
students and their families about the campus community

C O - C H A I R
J O I N T  E V E N T S  C O U N C I L   |   C O L L E G E  O F  S T .  B E N E D I C T  |  S T .  J O S E P H ,  M N
S E P T E M B E R  2 0 1 5 - P R E S E N T

3 2 0 . 2 2 2 . 4 5 6 7

1 2 3 4  H O M E T O W N  S T R E E T
A T L A N T A ,  G A  3 8 7 9 6

B A C H E L O R  O F  A R T S
C O L L E G E  O F  S T .  B E N E D I C T  |   S T .  J O S E P H ,  M N  |  A N T I C I P A T E D  M A Y  2 0 1 7
M A J O R :  C O M M U N I C A T I O N  |  M I N O R :  H I S P A N I C  S T U D I E S
G P A :  3 . 4 8 / 4 . 0  |  M A J O R  G P A :  3 . 5 7 / 4 . 0
S T U D Y  A B R O A D :  C H I L E ,  F A L L  2 0 1 6

S K I L L S

O B J E C T I V E

Seeking a summer marketing internship with Target Corporation, utilizing strong
leadership skills,  and a proven ability to plan and implement successful marketing
campaigns.  

www.linkedin.com/jjohnson

jjohnson@csbsju.edu

@jjohnsontweets

A D D I T I O N A L  E X P E R I E N C E

Microsoft Office Suite
Adobe (Photoshop,
Dreamweaver, Flash Animation)
Video: Final Cut Premier
Social Media: Facebook,
Twitter,  Instagram, Snapchat

English: Native
Spanish: Conversational in
reading, writing, and
speaking
French: Limited proficiency

S A L E S  A S S O C I A T E ,  S c h e e l ' s ,  S t .  C l o u d ,  M N                                        J u n e  2 0 1 6 - P r e s e n t
B I G  B R O T H E R  M E N T O R ,  B i g  B r o t h e r  P r o g r a m ,  S t .  J o s e p h ,  M N  J u n e  2 0 1 5 - J u n e  2 0 1 6
A S S I S T A N T  S O C C E R  C O A C H ,  S o u t h  J r .  H i g h ,  S t .  C l o u d ,  M N   J u n e  2 0 1 5 - A u g u s t  2 0 1 5

Generate a comprehensive programming schedule and
facilitate its execution
Organize and promote cultural,  educational,  and social events
Facilitate and co-lead all  council  meetings of 100 council
members in goal setting, budgeting, and campus events
Revise constitution of the organization and represent council
at meetings with campus administration

P U B L I C  R E L A T I O N S  C O N S U L T A N T
M A R K E T I N G  C L U B   |   C O L L E G E  O F  S T .  B E N E D I C T  |  S T .  J O S E P H ,  M N
S E P T E M B E R  2 0 1 5 - P R E S E N T

Elected as Public Relations Consultant by peers after 2 years
of club involvement
Generate, plan, and promote marketing ideas and priorities to
club leaders
Serve as primary contact for all  public relation concerns, as
well  as liaison between students,  staff,  and faculty
Consistently work as a team to meet needs and exceed
expectations


